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Dovi, runner up in the 2018 
Moto GP championship (4 wins 
and 9 podiums), will be the 
brand ambassador for Ducati 
Eyewear with his special model 
also for 2019.  

DOVI 
BRAND AMBASSADOR 
FOR DUCATI EYEWEAR
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• Over 1 million followers  
on Instagram  

• Dovi’s social media platforms  
are a great way to interact 

with his fans 

  

• Dovi’s level of commitment  
is high: always wears his 

sunglasses not matter the 

weather, always tags 

Mondottica and Ducati 

eyewear posts, always  
shares our marketing  
activities on his socials
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Dovi (Andrea Dovizioso) 

and Petrux (Danilo 

Petrucci) are the new 

official Ducati team for 

the 2019 Moto GP 

championship. 
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NEW DUCATI TEAM 
FOR 2019



SAVE THE MOTO GP 
DATES FOR 2019
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The Ducati rider Paolo Pirozzi 

has been invited by Ducati 

North Europe to Oslo to share 

his extraordinary experience 

as Fastest Man in the world: 

he did a world tour in 13 days 

riding a Ducati motorbike.  

Paolo, from Napoli, is now 

brand ambassador for Ducati 

Eyewear. 
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PAOLO PIROZZI  
AS BRAND 
AMBASSADOR FOR 
DUCATI EYEWEAR



In 2019 "Ducati World" will 

occupy some 35,000 m2 

inside Mirabilandia, the 

famous Italian amusement 

park located in Ravenna, 

making it the first themed 

area in the world to be 

inspired by a motorcycle 

brand. 

The Ducati World attractions 

will include a racing-inspired 

interactive roller coaster, 

which simulates a ride on a 

Panigale V4. This stunning 

attraction transforms 

passengers into real riders.
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DUCATI WORLD IN 
MIRABILANDIA



BRAND

GLOBAL DISTRIBUTION MAP

2017   55,871 UNITS

USA 

16%

ITALY 

16%

EUROPE 

56%

ROW 

2%

ASIA 

10%



EYEWEAR 
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NEW DOVI’S IMAGE
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AUG 19 COLLECTION 



RED DUCATI

The RED DUCATI touch across the collection

Key featuresK
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REAL LETHER

Real leather on the top bar and on the end-tips

ENTRY PRICE

New entry price range with refined details

100% METAL 

Complementary metal collection  



SUN OPTICAL

Free-
spirited

Active
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FREE-SPIRITED



New entry price range 
Urban style 
Real leather details





New entry price range 
Urban style 
Real leather details





New entry price range 
Urban style 
Real leather details





ACTIVE



Double Ducati spring hinge 
Logon the top of the temple 
Ducati red details





Double Ducati spring hinge 
Logon the top of the temple 
Ducati red details
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Double Ducati spring hinge 
Logon the top of the temple 
Ducati red details





Double Ducati spring hinge 
Logon the top of the temple 
Ducati red details





Double Ducati spring hinge 
Logon the top of the temple 
Ducati red details
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